[For Immediate Release]

Tradeeasy Announces Placement of 100 Million Shares 

at HK$0.5 per Share

*
*
*
*

Raises Net Proceeds of HK$20 Million 

For Future Expansion

Investment Highlights

•
One of the few winners in the world of e-commerce with a forecast net profit of not less than HK$10 million for the year ended March 31, 2002

•
Target the 8 million SMEs in the Greater China region

•
Rapidly growing subscriber base and high customer loyalty with a re-subscription rate of 70% in Hong Kong 

•
Experienced management team with in-depth knowledge in IT, media advertising and international trading

•
CCT Telecom (0138.HK) provides strong shareholder support such as market knowledge and technology guidance

(Hong Kong, February 26, 2002) – Tradeeasy Holdings Limited (“Tradeeasy” / “the Group”), the leading one-stop trade enabler providing on-line and off-line integrated marketing solutions and management automation services targeting SMEs (small and medium sized enterprises) in the Greater China Region, today announced the placing of 100 million Shares at a price of HK$0.5 per Share in conjunction with its plan to gain listing on the Growth Enterprise Market (“GEM”) of the Hong Kong Stock Exchange on March 7, 2002.
Commenting on this significant move, Mr. Joseph Yu, Chairman of Tradeeasy said, “We are very excited to witness this major milestone in the Group’s development.  The successful listing of Tradeeasy is an important step in enhancing the Group’s growth and strengthening our capabilities in the provision of innovative services to customers.  We will continue to build on our solid foundations, striving for further achievements and excellence in the future.”
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Tradeeasy was established in 1993, as a fax-based trade enabling company named as Datawin Limited.  In anticipation of the demand for on-line services, Tradeeasy acted as a pioneer to launch its e-marketplace, tradeeasy.com in 1997.  In the following year, the Group succeeded in launching its proprietary tailor-made application, Cybersales Management Platform, to assist clients to handle trade leads.  To strengthen the marketability and operating efficiency of its customers, Tradeeasy launched e-IMS (electronic Intelligent Management Solution), the unique management automation software with an ASP payment model in 2000.  It laid a solid foundation for the Group to further develop and enhance its business and products for future growth. 

Mr. Danny Yip, CEO of Tradeeasy said, “Tradeeasy’s integrated services receive overwhelming response and our business has been growing rapidly in these years.  In 2000, we gained the support of our strategic investor, CCT Telecom.  To cater for the growing demand in the region, especially the Mainland China, we have established an extensive marketing network with 11 offices covering the major coastal areas in the PRC.  Our customer base has more than doubled to a total of over 2,300 over the last two years.  In addition, re-subscription rate of our customers is as high as 70% in Hong Kong.”

CCT Telecom Holdings Limited (Stock code: 0138) (“CCT Telecom”) started to invest in Tradeeasy and became one of its major shareholders by holding 18% of the issued share capital at the end of 2000.  In August 2001, CCT Telecom increased its investment in Tradeeasy and raised its shareholding to about 33%.  After Tradeeasy’s successful listing, CCT Telecom will continue to be its major shareholder holding around 23% of its share capital.

Mr. Terry Tam, Executive Director of CCT Telecom and Non-Executive Director of Tradeeasy said, “CCT Telecom will continue to render strong support for Tradeeasy’s business development after its successful listing.  As Tradeeasy has become a leading trade enabler for SMEs in the Greater China region, and given the great potential of the SME market, we have confidence that Tradeeasy will soon bring significant returns for its shareholders,” 
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With continuous efforts over the last few years, Tradeeasy has entered into the stage of returns. Mr. Yip commented, “We are delighted to record a net profit of about HK$4.6 million for the four months ended July 31, 2001.  The loss of about HK$47 million for the year ended March 31, 2001 was mainly due to our heavy investment in the technology infrastructure, expansion of the sales network and strengthening our brand position through aggressive promotion and advertising.  We believe with our sound business model, the huge market potentials, the management team’s expertise and our shareholders’ support, we are confident to achieve the forecast net profit of not less than HK$10 million for the year ended March 31, 2002.”

For the year ended March 31, 2001, the Group’s turnover rose sharply from about HK$9 million to about HK$20 million, representing an increase of approximately 124% as compared to the previous year.  It was resulted from the increasing number of new customers, high re-subscription rate, and rising service fee per customer as a result of its upgraded on-line services.  The commencement of operating the Group’s own subsidiaries in the PRC also contributed to the increased turnover.  For the four months ended July 31, 2001, Tradeeasy recorded a turnover of more than HK$19 million, close to the full year revenue of the previous year.

Tradeeasy’s revenue is generated from three major businesses including integrated marketing solution services, ASP services and technical consultancy services.  Tradeeasy usually receives about 50% to 70% of the service fee as deposit for each service.  For the four months ended July 31, 2001, the three businesses accounted for 30.8%, 26.6% and 42.6% respectively of the Group’s turnover.  In addition, the Hong Kong and the PRC markets accounted for 57% and 43% respectively of the Group’s turnover for the same period.

Mr. Yu concluded, “To capture the emerging business opportunities of the 8 million SMEs in the Greater China Region, Tradeeasy will strategically focus on strengthening our sales efforts, expanding in the market, enhancing R&D capability and upgrading technology infrastructure.  As China’s entry into the WTO, we will conduct more marketing and promotion activities to obtain new clients.  We expect the portion contributed by the PRC business will continue to grow and new revenue streams from other Asian countries to materialize in the near future.” 
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Dealings in shares of Tradeeasy on the GEM are expected to commence on Thursday, March 7, 2002.  The stock code is 8163.  Hantec Capital Limited is the Sponsor while JS Cresvale International Limited is the Lead Manager and Bookrunner of the Placing.
Listing Details

	Placing Statistics 


	

	Number of Offer Shares
	100,000,000 Shares (subject to Over-allotment Option)

	
	

	Number of Placing Shares
	50,000,000 New Shares

50,000,000 Sale Shares

	
	

	Offer Price
	HK$0.5 per share

	
	

	Market Capitalization
	HK$200 million 

	Prospective price/earnings multiple

· Weighted average

· Pro forma fully diluted
	17.9 times

20.0 times



	Adjusted net tangible asset value per Share
	HK 6.99 cents


Use of Proceeds

The net proceeds, after deducting related expenses, are estimated to be approximately HK$20 million. 
Business development
HK$4 million

Product enrichment and enhancement
HK$8 million

Marketing and promotion
HK$4.2 million

Technology maintenance 
HK$3.8 million
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